
 
 

City Lights Media Group names 
new hires 
City Lights Media is one of the fastest growing media companies in the 
U.S.
Friday, March 16, 2007  

NEW YORK, NY – City Lights Media Group’s Digital division has amped up their 
digital team by hiring a number of industry veterans. 
 
City Lights Digital brand relations will be headed by advertising industry veteran Kevin 
Moore who comes via Universal McCann and Mediacom. Moore is tasked with building 
advertiser relationships to produce online entertainment that is inspired by consumer 
brands. 

Development for City Lights Digital will be spear-headed by writer and producer Brad 
Kohlenstein whose credits include VH1’s “I Love the 80s” and “Best Week Ever”; and 
the WE network’s “Three Men and a Chick Flick.” 

Chachi Senior, most recently Production Manager at Rainbow Media, will lead the 
production team at City Lights Digital. Senior was responsible for producing the recent 
Fat Joe “Clap and Revolve” video. 

About City Lights Media Group:  
City Lights Media Group has become one of New York City's most respected and fastest growing media 
companies, engaged in film and television financing, production and distribution and operating one of the 
largest post-production facilities in the country.   Principals of City Lights are Danny Fisher, Jack Fisher, 
Joe Fisher, Michael Almog and Dave Noll.  City Lights Pictures executive produced John Waters' "A Dirty 
Shame" for New Line Cinema and produced supernatural thriller "Tamara" for Lionsgate.  City Lights 
Pictures’ The Ten, which stars Paul Rudd, Jessica Alba and Winona Ryder, will be distributed by 
ThinkFilm this summer.  City Lights recently acquired the distribution rights to Alec Baldwin starrer 
Brooklyn Rules, which will have its theatrical debut in May.  The DVD release of Brooklyn Rules will be 
handled by City Lights Home Entertainment through its new distribution agreement with WEA Corp..  City 
Lights Pictures is completing post-production on "Descent," starring Rosario Dawson and produced by 
Morris S. Levy's MEGA Films.  City Lights Pictures is in development on "Interrupted," a feature film 
adapted from legendary director Nicholas Ray's posthumous autobiography, "I Was Interrupted," to be 
directed by Philip Kaufman.  City Lights Television is currently in production on over 150 episodes of 
television for networks including TLC, HGTV, Sundance Channel, AMC, Nickelodeon, WE, Speed 
Channel, DIY, The Science Channel, Oxygen and MTV.  Series currently airing include AMC's "Movies 
101," HGTV's "Hammered" and "Don't Sweat It," and TLC's "Cover Shot."  City Lights Digital's series 
include its popular daily broadband show "Heavy News" on Heavy.com, and mobile phone series for VH1 
and Sprint, "The Dingo Ate My Video."  For more information, please visit www.citylightsmedia.com.  

http://www.citylightsmedia.com/
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